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Initiatives and Positioning to

: ; ©Link-U Group, Inc
Accomplish Purpose in the Current Quarter

Group Purpose
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That method could be a manga app-like,

innovative product or a comic adaptation to convey the excellence of

the original work.

'Iﬁ' It might also be a new solution for the ever-increasing digital data. o
= Questioning the current state, unafraid of unprecedented endeavors,
L
o

and exploring new possibilities,
we will continue to challenge ourselves to create mechanisms that

resonate deeply.
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nitlatives and Positioning to Process to Achieve Purpose ®Link-U Group, Inc
Accomplish Purpose in the Current Quarter P P

Group Purpose
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Mid term
Business Plan
FY2026

CoreBusiness (

Strategy

To realize a society where people worldwide can enjoy content centered around manga and anime,

Social | t
octatimpac we are building the foundation of a global content business.

Financial Impact Revenue: 6 billion yen / Operating profit: 1.2 billion yen

Initiatives in this Q o Initiatives in this Q e

| Domestic Manga Service | Overseas Manga Service | In-house Products | Original Works
Expand solution offerings for steady Building a global platform where works Continuous release of new products. Global distribution and visual adaptation
profit growth and establish subscription from major publishers can be accessed. 1 of original works. 1
services. . 1 ! l
) | \":::::::II:::::"‘--::::,,:;;_f_‘::::’ | \\\\\\\\\ Initiatives in this Q @) :
. T initiativesinthisQ@) -~ oot .
I”  Initiatives in thisQe 1 7 l
. . : Expanding Distribution Expanding Distribution
Marketin Marketing Outsourcin .
| & | & & Channels for Services Channels for Works
Having diverse approaches within the Providing solutions outside the group. Distribution channels based on To secure robust distribution channels
group. Yureshiru. anchored by strong content.
Utilizing technology and various specialties To enhance presence in the manga industry, Fostering an organizational culture that
to craft outstanding user experiences. publishing sector, and related fields. leverages talent effectively in the right roles.

Torch# “Challenge == ®Sincerity = wTeamwork  -=Speed
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FY2024.4Q O Link-U Group's Current Quarter Initiatives

© Domestic Manga Service O Marketing

« Launched Book Hodai rental service combining subscription « Expansion of transaction scale for fan co-creation marketing.
and pay-per-use models.

Domestic Manga Service and
_—_ Service Distribution Expansion

« Preparations for the launch of Book Hodai’s expanded sales.

© Original Works

« Compass and Studio Moon6 have started distributing multiple

In-house Product and original works.
— Service Distribution Expansion « Translate original works into English, Thai, Korean, and other
« Expansion of lifecycle marketing channels. languages, and distribute them globally.

« Development of the second in-house product.

FY2024.3Q L




Lrrent ouarer | General Overview Link-U Group,Inc

General Overview of the Current Quarter

Gathering the Team:
Setting Out for the Challenge
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Quarterly Performance Overview ©Link-U Group, Inc

Substantial growth has been achieved through the increase of
4Q services and solutions provided.

Consolidated Revenue | 1.225millionyen  YonY 154.0%
Performance Operating Profit | 112 millionyen  YonY 152.7%

sjjnsay jepueuls  A=JUlT

Commenced the provision of subscription services with the addition of

. Viewn to the group.
Manga Services

Revenue 676 millionyen YonY 159.5%

Significant revenue growth through the strengthening of the transaction platform in

. . fan co-creation marketing and the expansion of the sales network for lifecycle marketing.
Marketing Services

Revenue 304 millionyen YonY 229.3%

Content sales have been steadily progressing.

. There were no spot sales in the release.
Production

Revenue 245millionyen YonY 102.5%

10 ,




n Consolidated Results for This Quarter = Quarterly Operating Profit Analysis Link-U Group, Inc

With the improvement in profitability and the stabilization of HD-related costs,
we have recovered to the revenue levels seen in the first half of the year.

sjjnsay jepueuly AU

(million yen)

23/74Q Increase in revenue Increase in costs Increase in Increase in other sales and 24/7 4Q
Operating linked to sales personnel expenses administrative expenses Operating

profit profit

11
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Performance and Initiatives of
Services In Current Quarter
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Performance and Initiatives of
Services In Current Quarter

Manga Service

13



H Performance and Initiatives by Service for This Quarter = Manga Service Performance @Link-U Group, Inc

(Unit : million yen) 4Q Budget (Expected to achieve ahead of schedule.)

720

sjnsay jepueuly AU

Further expansion through the
provision
of a new overseas manga platform.

Results for This Quarter

676

Target Figures of the
Mid-Term Management Plan

700

423 436 427 422 Improvement in profitability
400 . through
. . system renovation and renewal.
358
338 346
IIII YonY1595/o

22/71Q 22/7 2Q 22/7 3Q 22/7 4Q 23/71Q 23/7 2Q 23/7 3Q 23/7 4Q 24/71Q 24/7 2Q 24/7 3Q 24/7 4Q 25/7 4Q FY2026
14



Subscription X A La Carte Link-U Group, Inc

Launched a Service Model Combining Subscription and Pay-Per-Use

Launched rental comics on Viewn's Book Hodai, achieving an increase in average revenue per custometr.

sjjnsay jepueuls  A=JUlT

o Addressing Diverse
Customer Needs

v Enhancement of Profitability

Subscription Pay-Per-Use (Rental)

- Low barrier to reading works. . The range of available works fioor] rj U?H,%Er#.
« Able toread a lot. expands. I_/Jg‘"} 1 i
=B

ma}mﬁﬁﬂiﬁwmu

TEERrETFTME ELHETAGSY 2 EHAARRADE

15
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Performance and Initiatives of
Services in Current Quarter

Marketing

16



n Performance and Initiatives by Service for This Quarter = Marketing Performance eLink-U Group, Inc

(Unit : million yen)

Target Figures of the
Mid-Term Management Plan

500

4Q Budget l

360

sjnsey jepueuld AU

Results for This Quarter

304

7
& —-

— - Expansion of In-House
! : marketing scale.

YonY 2 2 9 . 3 % i I

° Promotion of In-House products.
147
121 132 131 125
101
80 82
64 67 76
22/71Q  22/72Q 22/73Q 22/74Q 23/71Q 23/72Q 23/73Q 23/74Q 24/71Q 24/72Q 24/73Q  24/74Q 25/74Q  FY2026

17
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Lifecycle Marketing Link-U Group, Inc

Achieved Significant Growth Through Further Strengthening of Sales Power

Planning to increase the number of products offered, including Kumamori and BookHoudai.

Yureshiru Book Hodai Kumamori

il -

®h 3 F maEiea

» K"

Recent Actions
« Distribution of Nankai Trough crisis information. g
« Change of information sources to improve forecast probability.

i =

R [ Results for This Quarter

RasdegTN

=z vory 20715 |

i

LI

23/7 1Q 23/7 2Q 23/7 3Q 23/7 4Q 24/7 1Q 24/7 2Q 24/7 3Q 24/7 4Q 25/7 1Q 25/7 2Q 25/7 3Q 25/7 4Q
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Performance and Initiatives by
Service for This Quarter

Production

19



Performance and Initiatives by Service for This Quarter = Production Performance eLink-U Group, Inc

(Unit : million yen) “Technoloy Development I Content

Target Figures of the
Mid-Term Management Plan

400
4Q Budget e "‘L"
300 |

sjnsay jepueuly AU

304 Results for This Quarter |

245

240

239

224 9219 219 221

YonY1 02.5%

original works.

Strengthening sales for

: Production and distribution of
E development order projects.

184
168
132
I .

22/71Q 22/7 2Q 22/7 3Q 22/7 4Q 23/71Q 23/7 2Q 23/7 3Q 23/7 4Q 24/71Q 24/7 2Q 24/7 3Q 24/7 4Q 25/7 4Q FY2026

20
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Original Content eLink-U Group, Inc

Original Works Achieved Record-Breaking Sales Figures

The serialized work Ryuu no Hanayome wa Oni no Uso ni Oboreru which started recently, recorded the highest sales in Compass history
within just 10 days of distribution.

sjjnsay jepueuls  A=JUlT

Ryuu no Hanayome wa Oni no Uso ni Oboreru Doku Onna, Ayamatte Outaishi wo Otosu




Release Schedule

©Link-U Group, Inc

Coming
Soon

Scheduled for
Release

>

r
5 In-House IP
~
c
| M Manga (J Webtoon
:
0, , N -
D,L i ' 4 s
X
a
c
Coming
Soon
Released Released : Released Released Released Released : Released Released Scheduled for
: : Release
oammeeeel FY2023 { FY2024 { FY2025
] (J webtoon M Manga (J Webtoon
Coming Coming
Soon Soon
Released Released Released Released : Scheduled for Scheduled for
: Release Release
External IP
22 SEDENBISTHEOHFHFICES ORIV - PFEMKL - BE /IR PUFLIMEELOTEMERBZMIEI —IILICE.. . NFBAROEE Y B MS -HZENAE/ IR U—UIEBETHE>>TFLIO5E ONR KB h - StE/EE ML BYKERE OTARUVI ¢ Lisabel / Studio Moon6
BT LARILT w T © DUBU(REDICE STUDIO), Chugong, h-goon 2018 / D&C MEDIA R LEA T+ OER 505 - K3 S / E£E L LARJLIEENLICAD F L7=© NCLO, SANSOBEE / Studio Moon6 1 7> O >© /N K, Gbagen / Studio Moon6 FRBZEDEDA Y HF0© Iz, MYUNGYUN / Studio Moon6

B RBS5NTSHKHA K ©Dalpi, Canibs / Studio Moon6 HREDTEFRIZEDOMEISH NZOLXMBE / AV/NR BL. Bo>TEAFZA FTOKERE - BHME/ 2V /1R
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Consolidated Results and Initiatives in
This Fiscal Year
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Consolidated Results and Initiatives for This Fiscal Year

FY2024 Consolidated Results Overview

Achievement of Revenue and Operating Profit Targets in Each Department

Revenue 3,662 million yen

FY2024

Consolidated Results

Operating Profit 353 million yen

Budget-to-

©Link-U Group, Inc

Manga Services Revenue 1,962 million yen
Marketing Services Revenue 708 million yen
Production Revenue 990 million yen

Yony 11 70 % actual ratio 111.3%
0 Budget-to- 0
YonY 81.5% A 103.3%
0 Budget-to- 0
YonY 11 09 % actual ratio 109.9%
0 Budget-to- 0
Yony 167.8 % actual ratio 157.9%
Yony  107.3%  BSudgetto- 400 09

actual ratio
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Consolidated Results and Initiatives for This Fiscal Year ~ Process to Achieve Purpose OLink-U Group, Inc

Group Purpose

Ho5WAMEZRKL. JOAOEZ3BEREZHFIC

Mid term
Business Plan .

FY2026
Core Business .

Strategy

Social Impact

Financial Impact
Initiatives in this Q o
| Domestic Manga Service
Expand solution offerings for steady
profit growth and establish subscription
) services. |

!
!
!
!
i, :
Initiatives in this Q Q

To realize a society where people worldwide can enjoy content centered around manga and anime,
we are building the foundation of a global content business.

Revenue: 6 billion yen / Operating profit: 1.2 billion yen

Initiatives in this Q e Initiatives in this Q e
| Overseas Manga Service | In-house Products | Original Works
Building a global platform where works Continuous release of new products. Global distribution and visual adaptation
from major publishers can be accessed. ! of original works. 1
S ! :
T ) i \\\\‘\\\\\\ InitiativesinthisQe i
o \\\“‘l - \\\\“1' i InitiativesinthisQe

Expanding Distribution ‘ Expanding Distribution

| T | AR U Channels for Services Channels for Works
Having diverse approaches within the Providing solutions outside the group. Distribution channels based on To secure robust distribution channels
group. Yureshiru. anchored by strong content.
Utilizing technology and various specialties To enhance presence in the manga industry, Fostering an organizational culture that
to craft outstanding user experiences. publishing sector, and related fields. leverages talent effectively in the right roles.

Torch# “Challenge = ®Sincerity = wTeamwork | -=Speed




: RPN P— Initiatives Undertaken by the -
n Consolidated Results and Initiatives for This Fiscal Year | /.7 Group in FY2024 eLink-U Group, Inc

e
=
N
c
2 FY2024 O Key Initiatives of the Link-U Group for This Fiscal Year
© Domestic Manga Service O Marketing
« Leveraging the subscription service platform of Viewn, which « Began offering fan co-creation marketing with Romanz joining
recently became part of the group, we are taking on the the group.
challenge of building a new revenue model.
© Original Works
© Overseas Manga Services , o ,
. « Compass and StudioMoon6 have started distributing multiple
 Pursued the challenge of implementing an overseas original works.
subscription model through MANGA Plus by SHUEISHA. « Translated our original works into English, Thai, Korean, and
other languages, distributing them globally.
© ExpandingIn-House Products and Service Channels : .
_ P 5 O Expansion of Distribution Channels for Works
« Developed unique sales channels for lifecycle marketing, - ] o .
laying the foundation for vertical growth. « Established strong distribution channels using popular
content such as Solo Leveling as a hook.
FY2023 .
26 :
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Profit Decline Due to Increased Costs for

FY2024 Operating Profit Analysis

Staffing and System Enhancements, Within Initial Projections.

Leveraging the Established Structure for Future Revenue and Profit Growth.

(B M)

A28 A35

©Link-U Group, Inc

]

23/7 Increase in Increase in costs Increasein Increase in Increasein 24/7
Operating linked to sales personnel expenses holding company other sales and Operating
profit" formationrelated  administrative expenses profit"
expenses
(one-off)
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Next Fiscal Year's Initiatives
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FY2025 Budget

Pursuing Profitability Enhancement and Growth Investments

in Line with the Medium-Term Management Plan

Revenue (Manga Services) Revenue (Marketing) Revenue (Production) € Operating Profit

Medium-Term

Management Plan Target:

6 billion yen
6018 -------- o/ et R S T e
144/" 5.2/ billion yen

w3 ,00billion yen

2012H

1.2 billion yen

0.71 billion yen
0.35 billion yen

FY2024 FY2025 FY2026

©Link-U Group, Inc

Key Points for FY2025

@ Strengthening overseas manga services.

Expanding in-house products and
(2] A
service distribution channels.

© External sales in marketing.

o Expanding original works and
distribution channels.

o Global strategy, alliances and
capital policy.



H Next Fiscal Year Initiatives  FY2025 Business Policy
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©Link-U Group, Inc

Building the Foundation for Global Content Business

*

| Manga Services

Create attractive services that bring together
fans from around the world and contribute
to expanding the user base.

v/ Expand comprehensive bookstore
services domestically by over 20%.

v/ Launch a new platform for North
America.

v/ Secure paper publishing capabilities for
North America.

*

Implement effective promotions both
domestically and internationally to
maximize user reach and engagement.

| Marketing

v Number of Subscription Users: 175,000

v/ Expand transactions in web and fan co-
creation marketing by over 40%.

*

Supply original hit works to establish
competitive advantages and contribute to
differentiation from other companies.

| Production

v Original Manga: Increase from 3to 9
works.

v/ Original Webtoon: Increase from 4 to 8
works.

v/ Increase the number of globally
distributed
works from 6 to 30.



H Manga Services - Domestic Link-U Group, Inc
C.
E)
= POINT Strengthening Domestic Distribution Infrastructure
%- 1 « Focus on continuous growth based on a comprehensive bookstore
2 v E).(pansmn of . platform in the domestic market.
& COmPrehenSWG BOOkStore Services « Build a stable revenue base through a wide range of content offerings.
by Over 20% . Aim for further market share expansion in the domestic market.

POINT Operating Multiple Revenue Models

[ Episode Sales ]

1 45billion yen Sell content by individual episodes to accommodate user consumption
’ habits.

[ Subscription ]

121«
Provide an unlimited reading service for a fixed fee to secure continuous

1.19biltion yen revenue.

[ Subscription and Episode Sales ]

Combine subscription services with episode sales to expand user choices.

 Simultaneously operating multiple revenue models to address diverse
user needs.

« Aim for revenue diversification and stabilization while promoting
e — o — growth in each model.

31
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FY2024

Manga Services - Overseas

o Launch of New Platform

for North America
o Secure Paper Publishing Capabilities

for North America.

> >
J

Phase Phase Phase

2 3

Collaborate with
regional content services
to expand the platform.

Large-scale translation of works.
Distribution to
overseas e-bookstores.

Expansion of
self-developed platform.
Accumulation of marketing data.

©Link-U Group, Inc

POINT Transition to Phase 3

« Plan for significant expansion of overseas platforms
through collaboration.

« Aim to expand the digital market with alternative
revenue models and new user acquisition channels.

POINT Utilization of Revenue from
Paper Publishing in North America

« Reinvest revenue from paper publishing into the digital

distribution business.
*70-80% of sales in the North American manga market come from
printed media.

« Enable proposals combining digital and paper
distribution to licensors.



H Next Fiscal Year Initiatives ~ Marketing
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Increase in Subscription Users
v’ from 72,000 to 175,000 Users.

v Expansion of Web and Fan Co-Creation
Marketing Handling by Over 40%

2409

175,000
cases

2

72,000
cases

FY2024

FY2025

Number of subscription users

(excluding existing Viewn users

before consolidation)

170

million

per
1 20 month
million
per
month

FY2024 FY2025

Web marketing & fan co-creation marketing transaction volume

Establishment of Independent

POINT : .
In-House Marketing Operation

[ In-House Marketing ]

@ Web Marketing
@ Fan Co-Creation Marketing
3 Lifecycle Marketing

« Engage in continuous creativity and incorporate the
latest trends.

« Accumulate know-how internally to respond flexibly
and rapidly to changing markets.

« Accumulate overseas marketing know-how.

©Link-U Group, Inc
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Production - Original Content

v Increase Original Manga from 3 to 9 Works
v/ Increase Original Webtoons from 4 to 8 Works

242« | o

works
works
FY2024 FY2025

©Link-U Group, Inc

Establishing the Number of Works

POINT :
as a Key KPI for This Term

Background: Successfully Balancing Know-How Accumulation
and Monetization

We have successfully accumulated essential know-how in the
content creation and monetization process, leading to effective
revenue generation based on this expertise.

In light of these achievements, we have established an increase in
the number of works as a key KPI starting this term, aiming for
further growth.

Overseas Success: Achieving First Place in Rankings
Our content has demonstrated its competitiveness in the global
market by achieving first place in rankings on overseas platforms.

Achieving Full-Year Profitability

The manga production division has already realized full-year
profitability, and we will continue to focus on maintaining a stable
revenue base while pursuing further expansion.



H Next Fiscal Year Initiatives Production - Content Distribution

sjjnsay jepueuly AUl

35

- Increase Global Distribution Works
from 6 to 30

500 30

works
works
FY2024 FY2025

©Link-U Group, Inc

POINT Building Global Distribution Achievements

Background: Strengthening Collaboration with Platforms
through Popular Titles

We are strengthening collaborations with major domestic and
international platforms to accelerate the global expansion of our
content.

This initiative will lead us to secure distribution rights for the next
popular works.

Successful Achievement: Successful Distribution of Solo Leveling
Through the distribution of Solo Leveling, we achieved sales
significantly exceeding our initial forecasts.

Future Plans

We plan to distribute numerous Webtoon works, including those
from D&C Media.

Through these efforts, we aim to further expand our revenue and
enhance our presence in the global market.
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Group Comprehensive Actions eLink-U Group, Inc

Corporate Value Maximization Strategy

Promote Continuous Transformation and Aim for Sustainable Growth

Global Alliances

Capital and Business Partnerships:

In FY2025: 3 or more partnerships (including at least 1 overseas partner)

Develop Domestic and International Partners

Challenge High-Growth Markets I Y to Explore New Possibilities for Content

Disclosure of Financial Information
to Global Partners

IFRS Optional Adoption:
Start applying from the FY2025

. Consider M&A from
Acquire Overseas Investors g —

a Long-Term Perspective

Building the Foundation for Growth Strategy through Appropriate IR and Capital Policy
Improve Liquidity (Circulation Stock Ratio of 35% or more)
Increase Trading Volume (Average Daily Trading Value Improvement of 20 million yen or more)



m In Conclusion
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I Link-U

Midway through the
Medium-Term Management Plan.

Together with the purpose

established during the transition
to group management,

we will strive to achieve the
medium-term management plan

and enhance corporate value as a united group.

87
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Company Overview eLink-U Group, Inc

Link-U Group Inc.

sjjnsey jepueuls  A=JUlT]

Representative Director ,
Yuuki Matsubara
Group CEO

Address 2-2-3 Sotokanda, Chiyoda-ku, Tokyo

Date of company
_ August 20, 2013
establishment

Capital 477 million yen

56 in non-consolidated / 192 consolidated
Employees

Management and Administration of Group
Companies

Main Business

39
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Appendix | List of Group Companies
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March 1, 2024: Transition to Holding Company Structure

S)NSayY |edueUl

1) Link-U

iJ Link-U 17 Link-U - Liber i

Technologies Marketing
Link-U Technologies Inc. Link-U Marketing Inc. Romanz Inc. Liberal Marketing Co., Ltd.
Domestic manga service and system development business Marketing business specializing in manga services Marketing business utilizing Vtubers and streamers Platform business for cleaning matching service
Shareholding ratio: 100% Shareholding ratio: 100% Parent company: Link-U Marketing Co Shareholding ratio: 71.0%
o ™ Brightech VALUE CONSULTING
v E2— rightec ALUE CONSULTIN COMPASS

Viewn Corp. Brightech Inc. Value Consulting Co.,Ltd. COMPASS Inc.
Unlimited reading subscription service for manga and Domestic Manga Service and System Development Business DX Support and IT Consulting Services Manga production, agent, and international distribution
magazines Shareholding ratio: 66.0% Parent company: Brightech Inc. Shareholding, ratio: 48.1%
Shareholding ratio: 66.0%

"OMIEY q

romize STUDIO (

LUMIKE] .. L I_(

Db \ % MOONSIX amuLin
Studio Mooné6 Co., Ltd. AmuLink Corporation

Comikey Media Inc.

Webtoon production and global distribution System development business for Mecha Comic

Bulding verses patrioticatiaton
Shareholding ratio: 50.0% Shareholding ratio: 33.3%

Offices: United States, Brazil, India

. - 0
40 Shareholding ratio: 50.0%



The Roles of Each Subsidiary Company OLink-U Group, Inc

C.

2

r

c

: Production Operation Manga Service Operations Marketing Operations
% Manga/Webtoon Production Domestic and International In-house Product Planning and Sales

g New Technology Development Manga Media Platforms Marketing for Manga Services

w System Development Providing Marketing Solutions

Link-U 17 Link-
COMPASS ﬂ Technologies Llnk U
Data analysis

Advertisi ral.
[ STUDIO Development v* VIEWN vertising Libe ting

® MOONSIX e —— market data /y\ rke

N
N

|:| Link-U (O] A\l Link-U

Technologies Marketing
. Original content Marketing
Br'lghteCh creation outsourcing
Technical and
system
VA LUE CDNSULTlN G development

amulLink

41



Performance Trends ®Link-U Group, Inc

-
=3
c (Unit: million yen) *Consolidated figures from 2021July IFRS Optional Adoption from 2025 July Amount of sales [l Sales profit @Number of employees
5 6000
5

5000

4000

Effect of pirated version @
3000

O

2000
Effect of pirated version @

1000 @
° o ] [ ] . [ ] — . . ______

O —
FY2014/7 FY2015/7 FY2016/7 FY2017/7 FY2018/7 FY2019/7 FY2020/7 FY2021/7 FY2022/7 FY2023/7 FY2024/7 FY2025/75TH]
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DiSClaimer ©Link-U Group, Inc

sjjnsey jepueuly  A=JUlT

This document's purpose is to offer information about our finance and management index.
This document’s content is not for Statement or guarantee.
All the information is not for solicitation to buy or sale our stocks.

Business outlook, plans, strategies that have been described in this document are based on information available at this time that the business
owner decided to include to the business outlook.
Due to that it can include risk and uncertainty.

Please make sure that in some cases by environmental changes the performance may be different at the end.

In the future, if new information or some future events would happen, Our company doesn't have the right to update or revise this document.
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